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16.0 TEXTILES AND APPAREL
PROCESS QUESTIONS 16.1 

Thinking 

• What careers are involved in the textiles and apparel industry? What information about careers do we need? 

• What criteria might we use to choose a career in the textiles and apparel industry? 

• Why is it important to research careers in the textiles and apparel industry? What values support our career decision? 

Communication 

• What communication skills are necessary for a career in the field of textiles and apparel? 

• What questions need to be answered in order to make a wise career selection in the apparel industry? 

• What are the consequences of selecting a career in the textiles and apparel industry? 

Leadership 

• What leadership qualities are needed to be an entrepreneur in the textiles and apparel industry? 

• How do our leadership skills affect career entrepreneur success or failure? 

• What strategies would bring about changes in the perception of the textiles and apparel industry? 

Management 

• What resources and training are required for a career in the textiles and apparel industry? 

• What personal factors affect our career choices and goals in this industry? 

• What might be the best action to take on a career path in the textiles and apparel industry?

PROCESS QUESTIONS 16.2 

Thinking 

• What factors related to fiber and textiles should be considered when deciding which one will be used? What are the uses? What information about fiber and textiles do we need to know? 

• What factors will affect our decisions about fiber and textiles use? 

• What alternatives may be considered when choosing fibers and textiles? What affect will the fiber and textiles have for the end user? for the clients? 

Communication 

• What information about fibers and textiles do we need to know to make appropriate selections? 

• What questions do we need to ask in order to clarify the evaluation of fiber and textiles materials? 

• What are the consequences (positive and negative) of assessing the effects of textiles on design, construction, care, use, and maintenance of products? 

Leadership 

• What are our goals for examining textiles standards and lat?eling in the global economy? 

• What criteria should be used to decide how to select appropriate procedures for care of textiles products? 

• What should be done to improve textiles standards and labeling in the global economy? What effect will this have on the industry? 

Management 

• What are the steps to examine performance characteristics of fiber textiles? 

• What criteria should be used to help make decisions concerning fiber and textiles usage? 

• Considering our criteria related to fiber and textiles decisions, was this the best action to take related to economics? environment? aesthetics?

PROCESS QUESTIONS 16.3 

Thinking 

• What contextual factors should be considered when applying elements and principles of design? 

• What factors will affect our decision on applying elements and principles of design to assist the industry? 

• How is our information relevant to the implementation of design skills? 

Communication 

• What do we want our textiles design to communicate to the fashion industry and the consumer? 

• What questions do we ask in order to clarify which fabric, texture, and pattern can affect visual appearance? 

• What is the effect of communication (effective and ineffective) on the use of technology for fashion design? 

Leadership 

• What skills are needed in apparel and textiles design? What consumer information is needed in planning designs? 

• What criteria are needed to ensure that information is effectively conveyed to the designer? 

• What are the positive and negative consequences on the design industry of discarding the views of the consumer? 

Management 

• What are the goals of the apparel and textiles industry? What resources and equipment are available to reach these goals? 

• How do personal factors affect the goals of the apparel and textiles industry? 

• How do our goals affect the goals of others in the apparel and textiles industry? locally? globally?

PROCESS QUESTIONS 16.4

Thinking 

• What are the present standards for basic construction techniques? 

• What are the desired ends of basic construction techniques? How do the present standards affect the end result? 

• What are the consequences of following or not following the present standards of basic construction? 

Communication 

• How do we communicate the skills needed for basic construction techniques? 

• What questions do we need to ask to clarify understanding of basic construction techniques? 

• What are the consequences of producing a textiles product without a clear understanding of the basic construction techniques? 

Leadership 

• What are our goals when constructing textiles products? 

• How do we communicate our goals related to clothing construction to others in the field? 

• What are the consequences of not reaching our goals for ourselves? for the industry? 

Management 

• What is required in construction to produce, alter, or repair a textiles product? What equipment is available? 

• What criteria are used to establish standards to guide construction activities? What skills are required in relation to equipment available? 

• What are the consequences associated with choosing appropriate construction activities?

PROCESS QUESTIONS 16.5 

Thinking 

• What are marketing strategies for merchandising textiles and apparel products? 

• What do we hope marketing strategies for merchandising textiles will accomplish? 

• What are the consequences of using unethical marketing strategies for the consumer? merchandiser? manufacturer? 

Communication 

• What communication skills are needed to be successful in the merchandising of textiles and apparel? 

• What is communicated in the feedback received from consumers in regards to textiles? 

• In what ways does communication contribute to the success of textiles and apparel merchandising? 

Leadership 

• What leadership skills are needed to be a successful merchandiser? 

• How do we know if we are listening to the consumers for understanding/shared meaning? 

• What are the consequences of strong and weak leadership in textiles and apparel merchandising? 

Management 

• What are the goals of textiles and apparel merchandising? What resources are available to reach those goals? What steps need to be taken to accomplish merchandising goals? 

• What criteria will be used to guide our merchandising decisions? What personal factors will affect our ability to achieve these goals? 

• How do our merchandising goals impact the goals of others?

PROCESS QUESTIONS 16.6 

Thinking 

• What are the components of customer service? 

• What are the desired ends of good customer service? 

• Whose interests are served in quality customer service? 

Communication 

• What communication skills are needed for customer service? How can we communicate effectively? 

• How do we determine or evaluate customer satisfaction? What questions do we ask to clarify customer requests? 

• What are the consequences of collaboration? negotiation of conflict? cooperating with customers? 

Leadership 

• What customer service techniques are needed to be an effective leader? 

• What actions do we take to ensure that appropriate techniques are employed when dealing with customers? 

• What actions should be taken to solve customer problems? 

Management 

• How can we act efficiently to ensure quality customer service? 

• What criteria should be used to assess the impact of cultural diversity on customer service? 

• What is the best action to take when dealing with customers? ethically? economically?

PROCESS QUESTIONS 16.7 

Thinking 

• What employability skills are needed for business profitability and career success? 

• What factors affect business profitability? 

• Are these employability skills defensible? reasonable? adequate? 

Communication 

• What interpersonal skills are needed for business profitability and career success? 

• What insights do we have regarding individual career success? How do interpersonal skills affect individual success? 

• In what ways does the use of communication contribute to business profitability? 

Leadership 

• What role does leadership play in career success and business profitability? 

• What actions can we take as leaders to ensure career success and profitability? 

• What are the positive and negative consequences of our actions as leaders? 

Management 

• What are our goals? What information do we need for business profitability and success? 

• What criteria should be used to determine skill levels required to meet standard practices? 

• What is the impact of employability skill levels on career goals? How do the goals and levels determine career success? 

